Thursday, october 20, 2022

INSPIRING WORKSHOP
The little secrets of the big brands
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THE CLUB WE ARE COM

The team of COM professionals passionate about their job #

Our goal: Improve our skills and promote the added value to our professionin our
organizations (companies, public authorities, associations, etc.)

MEETINGS BETWEEN EXPERTS
EXPERTS CONTENTS
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BRANDS

PLAY WITH THE ARTS




44

Advertising Is the
greatest art form of
the 20th century.

29

Marshall McLuhan,
Media philosopher
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IS one of the famous three little pigs
children's story




LEIGHTON MEESTER

NAF-NAF

NAF NAF

MECHANT

= LOOK.

NAF NAF




NAF-NAF

NAF NAF
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"Banality" Jeff Koons (1988)
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Savador Dali
designed the pacifier logo

CHUPA CHUPS






CHUPA CHUPS

SN

New Datsun 610 Wagon.
An original portrait by Salvador Dali.

SO

’ R gy
i wﬂm@mnnwwlm




-
<
a
LuJ
s
T
Z
<
-
<
o
=
L




nrs

=m

The broth

KUB MAGGI

IS present In a painting by Picasso



MAGGI

ET LA MAGIE DU

"Landscape with posters" Pablo Picasso (1912)
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PERRIER

IS passionate about the circus



PERRIER

DRINK EXTBAORDINAIRE
DRINK PERRIER!




PERRIER
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TWINGO

dances the « twist », the « swing »
and the « tango »



PERRIER

TWINGO NOUVELLE COLLECTION. "EW RENAULT
QUATRE
_ NOUVELLES COULEURS, ™ . NGO
O\ ADIEV = .-- V) GO ANYWHERE
\X SAcsoN MoNoToNe\'f/ : - GO EVERYWHERE
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AIR FRANCE

wears Christian Lacroix uniforms



AIR FRANCE

1946 : Georgette Renal uniform 1951 : Georgette de Tréze uniform




AIR FRANCE

1962 : Dior uniform 1987 :
Banlencidaga uniforms Nina Ricci, Carven and Louis

Féraud uniforms




AIR FRANCE
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Capitaine Hadock drinks whiskey

LOCH LOMOND



LOCH LOMOND
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OLD SCOTH WHISKY |

prodeced and batiied e teationd
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HISKY

1943




| ES MARQUES

WITH INSPIRED ORIGINS
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PANZANI

was born in Poitou-Charentes



PATES
PANZANI

PANZANI
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AL ITALIENNE
DE LUXE
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BREIZH-COLA

IS NOW horman



BREIZH COLA

Ouest-France &
@QuestFrance

Economie. Le groupe normand Agrial rachéte Breizh
Cola et les bieres bretonnes Lancelot
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ouest-france.fr

Economie. Le groupe normand Agrial rachéte Breizh Cola et les biéres bretonn...
Cette grande coopérative agricole normande posséde déja des dizaines de
marques dans |I'agroalimentaire. Elle va étoffer son catalogue boissons, avec ...

4:00 PM - 26 nov. 2020 - Zapier.com




SPEAKING ABOUT COLA...

Janta

@aj A f’f chiende
Gethanh,

Brauselimonade mit Fruchtgeschmack
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ARMOR LUX

dresses french workers



ARMOR LUX

=\
Armor-lux
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LES 3 SUISSES

are ch'tis



LES 3 SUISSES
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means absolutely nothing



Les plus gros mangeurs de glace

HAAGEN-DAZS

Haagen-Dazs

TH

MEDAILLE DES JUSTES

The medal of the righteous

statista%




HAAGEN-DAZS

* Pour votre santé, it d grignter i les epas. W mangerbougec i
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ALFA-ROMEO

iIncludes in its logo
a child eaten by a snake



ALFA ROMEO




nrs

=m

The wave of the

QUIKSILVER

logo Is inspired by a Hokusai print



ha
L]
>
0
N
O
-
O

QUIKSILVER

i e= =2 |
oot 1o T |

T AR P




nrs

=m

refers to the goddess Nike



1964 1972 1978 1985 Present




BRANDS

ADAPT TO CULTURAL CODES




Coulrophobia killed the clown Ronald,
from

MCDONALD’S



MCDONALD'S

Coulrophobie <

La coulrophobie est une phobie, une peur excessive
et irrationnelle des clowns. Le terme est commun
mais non utilisé dans la psychologie. Le préfixe
coulro- vient du grec ancien KwAo6abpioTig /
kdlobathristés signifiant « acrobate qui est sur des
échasses ». Wikipédia
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In Russia,

BLEDINA

means prostitute
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KFC

Is renamed PFK in Quebec
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THE BISOUNOURS

are renamed Calinours in Québec
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COLLECTION DVD
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AMAZON

was called Cadabra



cadabra amazon

AAAAA




BRANDS

ARE CULTURAL REFERENCES
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The

catalog was more distributed than
the Quran and the Bible
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Hir far du Sveriges storsta hcminrtdningsommcnl. En idégivare

att bliddra i néir du skapar eller fomyar ditt hem. Och reng, rama

sparbankshoken nir du ser till priserma. Spar den!
Katalogen gilller frin 26 juli 1952 och 12 méinader
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CONVERSE

Is the most worn basketball brand in the cinema



CONVERSE




CONVERSE
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L’OREAL

takes its name from a popular hairstyle:
the auréale
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L'OREAL

|EINTURE INOFFENSIVEour CHEVEUX
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The

LACOSTE

crocodile comes from the nickname of
René Lacoste



LACOSTE



LACOSTE
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The voice of the

announcements iIs called Simone



LES LECTURES DE SIMONE,
LA VOIX DE SNCF

Les vieux

Alphonse DAUDET
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2005

création du nouveau
jingle SNCF

94%

des Frangais reconnaissent
cette signature sonore et

I'attribuent 3 SNCF.

PAS LOIN |

VOUS Y ETES PRESQUE,

ET S AVEZ LE DROIT
DE REJOUER, NE VOUS
EN PRIVEZ PAS |

PAS LOIN !

VOUS Y ETES PRESQUE,

ET VOUS AVEZ LE DROIT
DE REJOUER. NE VOUS
EN PRIVEZ PAS |

MISOL LA DO

77%

des clients SNCF se disent

attachés ou trés attachés
a l'identite sonore SNCF.
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KLEENEX, SCOTCH, SOPALIN...

are antonomasias



ANTONOMASES

“Borox

FRIGIDAIRE Sepalin




BRANDS

REINVENT THEIR BUSINESS
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NETFLIX

delivered VHS tapes by post



NETFLIX

The Best Way
to Rent Movies

Films, Séries et bien plus
en illimité.
Ou'que vous soyez, Annulez a tout moment,

©F Aregarder Netllix 7 Sasissa votre adrasse a-ma W VOuUS ShOonnear ou rea
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NINTENDO

sold card games



NINTENDO
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first product was a rice cooker
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YAMAHA

has been making motorcycles
since the second World War



YAMAHAI0Oner > € YAMAHA

SINCE 1887
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swaps plane engines for car engines



1916 - 1919 1923
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DANONE

products were sold in pharmacies



DANONE

YOGHOURT YOGHOURT

DANONE g DANONE

\

A '\ N

naturel comme un DANONE 9

L e s ey .
Iex recers qei e mrae progoes, wa moyens de productioo
b phas evadenmes ' Buarepe, Sonsent sax yrghaara DANONE
COLTE AnIM A IT

fraicheur




BRANDS

COMMIT
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CARTIER

joins the resistance



CARTIER

Freed bird
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offers you the seat bealt
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would have paid tribute to Alan Turing
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BARBIE

develops a range that values differences
and women's professions
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BOURJOIS

commits to women's right to vote



BOURJOIS
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MONOPOLY

would have dreamed of being an anti-capitalist



MONOPOLY

w|r3]|  PUBLIC TREASURY ! bepragpery

MONEY DENOMINATIONS
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A brand is just
emotion. You can't
touch it, you can't feel
it. It's In our head.

29
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